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Information Veracity

➢ Motivation

➢ 86% of online users concerned about information veracity, more 
than a 3rd agreeing that information is not trustworthy

➢ Subjectivity, bias, prejudice, mis-representation, flawed 
judgement etc. corrupt information veracity

➢ Objective

➢ Analyze the joint interaction between user trustworthiness, 
objectivity of their posts and credibility of statements therein

➢ Application

➢ Extract (rare) side-effects of drugs from user postings in health 
community



  

Language Stylistic Features



  

Language Stylistic Features



  

Stylistic Feature Importance for Credibility



  

Language Affective Features



  

Language Affective Features



  

Affective Feature Importance for Credibility



  

Joint Interaction – Users, Language, Statements
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